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You may have seen before and after pictures of models elsewhere, but the Evelution video allows us
to saa the process as it happens. II's proved hugely popular, with mora than 2 million views on

YouTube in Its first two weeks alona. Has your family watched it yet?

The positive outcome of watching the Evolution video

Watching the Dove Evolution video has been proven to boost young people’s body image. In 201,
researchers used the film as part of a study 4 investigating the power of music videos, called
Highlighting Media Modifications: Can a Television Commercial Mitigate the Effects of Music Videos

L 4

on Female Appearance Satisfaction®

The test involved asking young women to watch five popular videos featuring women who matched
the thin and attractive "ideal’. Some walched these alongside normal ads, some walched ads without
people and some walched the Evolution video. The result? Viewing music videos resulted in

watching the Evolution video counteracted this effect

Use the Evolution videa and the actlion checklist below to st

them boost their own body imao ge and conn dence. APPHO‘H'AL HO UTE

Watch the Evolution video with

ATTORNEY-REVIEW CAMPAIGN CAPTURE — NOT CLEARED

EDIT — PERMISSION — APPROVAL -
HANDOFF

A responsible handoff carries the approved file and its permission record together.
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THE ADAPTATION CHECK AR Hewen it

Want to hear more {

Learn about Self-

The Evolution film: Digital distortion in
the media

atch the Evolution video to understand how easily our parception of beauty can be
manipulated. Once you've done that, then use our action checklist to start a
conversation with your child about real beauty

Evolution: the influence of media on the distortion of beauty

From real to retouched in 60 seconds - this video illustrates how lighting, make-up and digital

ATTORNEY-REVIEW CAMPAIGN CAPTURE — NOT CLEARED

Keepable tool: the adaptation check

What changed? Who authorized it? Which version? Which route”? Which end date?

Institutions of OUne / KN Collins: original eaitorial design, 2026
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Learn about Self-Esteem Project » Want to hear more from us?

DUI-*’E’ PRODUCTS »v OUR MISSION ~ TIPS & CARE PUBLIC DOES NOT MEAN
EDITABLE

beguty 15 distorted)

You may have seen before and after pictures of models elsewhere, but the Evelution video allows us
to saa the process as it happens. II's proved hugely popular, with mora than 2 million views on

YouTube in Its first two weeks alona. Has your family watched it yet?

The positive outcome of watching the Evolution video

Watching the Dove Evolution video has been proven to boost young people’s body image. In 201,
researchers used the film as part of a study 4 investigating the power of music videos, called
Highlighting Media Modifications: Can a Television Commercial Mitigate the Effects of Music Videos

L 4

on Female Appearance Satisfaction®

The test involved asking young women to watch five popular videos featuring women who matched
the thin and attractive "ideal’. Some walched these alongside normal ads, some walched ads without
people and some walched the Evolution video. The result? Viewing music videos resulted in

watching the Evolution video counteracted this effect

Use the Evolution video and the action checklist below to start a conversation with your child and help

them boost their own body image and confidence.

Watch the Evolution video with

ATTORNEY-REVIEW CAMPAIGN CAPTURE — NOT CLEARED

Public does not mean editable.

Treat visibility, reuse, editing and approval as separate records.

iInstitutions of One / BN Collins: onginal eaitorial gaesian. 2026



